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By his own design
Architect Lee C. Olsen is the man behind the scenes of downtown redevelopment
By Tony Lucia
Reading Eagle

A

LTHOUGH WORKING within the constraints of cost and

a client’s tastes and requirements, an architect not
only has the power to take a building from paper
sketch to concrete reality and to impose both style
and utility onto space but, in many cases, to make
a difference in an area’s quality of life.
And as people today and tomorrow look upon and occupy some
of the high-profile sites in Reading and its suburbs, they’ll be experiencing the legacy of Lee C. Olsen and Olsen/deTurck Architects,
Bern Township.
From Holy Name High School and Alvernia College to Baldwin
Hardware and the Caron Foundation, his and his firm’s work
speaks for itself.
And much of the city’s
future will spring from
his sketch pad, including Sovereign Plaza, under construction at
Fifth and Penn streets,
and the Goggle Works at
Second and Washington
streets.
His firm also is doing
preliminary work on a
proposed hotel site in
Reading Eagle: John A. Secoges
the 700 block of Penn
Precision Medical Products
Street and on a renovation and expansion of
the Reading Public Museum.
Albert R. Boscov,
chairman of Boscov’s
Inc. and head of the nonprofit Our City Reading,
for whom Olsen has designed stores and provided concepts, said he
greatly values Olsen’s
Reading Eagle: Ryan McFadden
creativity.
The student center at Alvernia College
“Lee has been very
helpful to us,” Boscov
said. “He’s been involved in almost everything Our City Reading
has done. He’s been involved in a lot of projects where I know he
hasn’t received any pay,
and can turn out work
quickly if you need
something in a hurry.”
Mayor Tom McMahon
Reading Eagle: Ryan McFadden
credited Olsen with beAn unnamed building at Caron Foundation
ing a great supporter of
the city.
“He’s always stepped in when we want to get some sketches or
ideas,” McMahon said. “He doesn’t just show up when there’s a
possible contract. Every time we’ve needed him he’s always
jumped right in. He loves the city a great deal and gives a tremendous amount of his time and energy and talent, pro bono, to make
the city better.
“I think there are very few people around who have made that
kind of commitment as he has.”
In conversation, Olsen is proud of his firm’s accomplishments
but self-effacing, crediting its success to timing and some luck as
well as performance.
“We get it done on time and as efficiently as possible,” Olsen
said. “Reliability and dependability speak louder than any highprofile design.”
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Lee C. Olsen, architect with Olsen/deTurck Architects, Bern Township, stands in the lobby of a building he designed, Precision
Medical Products, Denver, Lancaster County.

By his own design continues on C2

Turning point comes from experience of laid-off videographer
By Jon Fassnacht
Reading Eagle

Reading Eagle: James L. Cucinotta

Len Smith, owner of Turning Point Media Inc., Cumru Township, shoots video
footage for many clients, including his
ex-employer, Comcast Corp.

“Every time one door closes, another
door opens,” the adage goes.
A Brecknock Township man has become one of the many living embodiments of the phrase, but added a twist
by reopening the other door as well.
Len Smith, laid off by Comcast Corp.
in 2001, used the experience as a springboard for a new business, Turning Point
Media Inc. in Cumru Township, that
does commercial-production work for
hundreds of eastern Pennsylvania companies.
To top it off, he threw in some irony
by landing contracting work with his
former employer.
“Comcast made the decision on a Friday and we (he and his wife, Jo Griffith)
had a name and business cards by Monday,” said Smith, 51, adding that the
company’s moniker directly relates to
his life experience. “I went to the ad
sales people we were working with days
before and I told them we want to keep
on providing the same service as before.”
Smith, formally of Texas, came to
Pennsylvania in the mid-’80s as a result
of his wife’s Collegeville, Montgomery

County, roots.
“Texas wasn’t the place for us to be,”
he said. “So basically I just brought her
home.”
Smith landed a job at Berks Cable, a
position that spanned its incarnations
as Time Warner Cable, AT&T and finally Comcast. About half of that time was
spent as a manager.
“I was there when they decided to
start producing commercials for local
advertisers,” he said. “The company
had equipment that was not being used
all the time, so it decided to get more
use out of it.
“I knew at some point in time, someone was going to come along and think
that what we were doing wasn’t a good
idea. So I said we’d stay until someone
does.”
That someone was Comcast, who
took over AT&T Broadband’s local cable operations in 2001. When asked
about Smith’s relationship with Comcast, Suzanne Amarant, Comcast’s public relations manager, eastern division,
said the company doesn’t comment on
any past or present employee.
“Comcast has production facilities
entrenched in the Philly market; it’s
very centralized,” Smith said. “Time
Warner was very decentralized.”
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Turning Point
Media Inc.
Address: 43 Freemansville Road,
Cumru Township
Phone: 610-796-1753
Web site: www.4turningpoint.com
President: Len Smith
Founded: 2001

But Smith immediately jumped into
gear, essentially launching what became Turning Point while finishing up
at Comcast.
“Comcast said it needed to finish all
existing work in the next 30 days and I
negotiated to accept any new work as
part of the transition,” he said.
Turning Point was started in the couple’s home, but six months ago it moved
production work to 43 Freemansville
Road in Cumru.
During its infancy, the company was
only Smith, his wife and part-time help.
Today, it employs three full time and
three part time, including Smith as
president and Griffith as business manager.

Smith also got a boost from the state’s
Self-Employment Assistance Program,
attending an eight-week course in Lancaster at the turn of the year in 2002.
Turning Point’s Web site sports an
impressive list of hundreds of clients,
as far out as Lebanon, York and
Dauphin counties. Its Berks clients include Crab Barn, Reading Area Community College, the Berks County Bar
Association and the Caron Foundation.
It also teamed with Comcast and Reading to produce the City of Reading public-service announcements.
Along with TV spots, Turning Point
offers corporate videos, multimedia offerings and Web-site design.
Although Smith said he isn’t even
thinking about hanging it up anytime
soon, his plan is to bring in some longterm employees to pass on the business
to when he does call it a career.
But in the remaining time, he hopes
to be able to give more back to the community, such as offering online training
services for large groups.
“Our business is all about bringing
people together from different areas
and bringing information to them,” he
said.
■ Contact reporter Jon Fassnacht at 610-3715017 or jfassnacht@readingeagle.com.
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Be cautious about giving out personal data
Michelle Singletary
The color of money
F YOU HAD to guess, how

I

many companies would you
say have enough of your
personal data in various databases to make even a rookie
crook ready for prime-time
conning?
Ten perhaps? What about
50, 100 or 1,000?
You probably don’t know
the answer and that is exactly
the problem.
In the last six months, the
personal data of millions has
been lost, stolen or sold to
identity thieves. The most recent case involved a financial
unit of Citigroup Inc. CitiFinancial, which provides a variety of consumer loans, disclosed that personal information (Social Security numbers,
loan account data and ad-

dresses) of 3.9 million of its
customers was lost by UPS in
transit to a credit bureau. So
far CitiFinancial said it had no
reason to believe the information has been used inappropriately.
So far.
Every time we hear of one of
these cases, the companies involved tell their customers not
to worry. Trust us, they say.
They pledge to enhance their
security procedures.
The promises don’t make
me feel any safer about my
personal data. How about
you?
It’s time for the federal government and the states to step
in and make sure the companies fulfill those promises.
There have been some efforts to protect people’s financial information. On June 1, a
new federal rule took effect
that requires businesses and
individuals to destroy sensitive information derived from
credit reports.
I was encouraged when I
heard about this rule. It seems
to cover all the bases — individuals, and both large and
small organizations that use
consumer reports, including

consumer-reporting companies, lenders, insurers, employers, landlords, government agencies, mortgage brokers, car dealers, attorneys,
private investigators, debt collectors and people who pull
consumer reports on prospective home employees, such as
nannies or contractors.
There’s just one little problem with this disposal rule.
There is no standard for how
the documents have to be destroyed. Here’s the direction
the Federal Trade Commission is giving to businesses
and individuals: “The proper
disposal of information derived from a consumer report
is flexible, and allows the organizations and individuals
covered by the rule to determine what measures are reasonable based on the sensitivity of the information, the costs
and benefits of different disposal methods, and changes in
technology.”
How strong is a standard if
it has no standard? Basically,
those who have our information get to decide how and
when it is destroyed.
“The burden is completely
on the consumer to protect

what is important,” said Evan
Hendricks, editor and publisher of Privacy Times
newsletter.
Oh well, maybe we can turn
to Congress for help. Several
legislators have proposed or
are working on bills to protect
personal data. For example,
Sen. Dianne Feinstein, a California Democrat, has introduced legislation that would
require companies to notify
their customers in writing or
by e-mail if they could be a victim of identity theft because
their data was compromised.
Sen. Charles Schumer, a
New York Democrat, and Sen.
Bill Nelson, a Florida Democrat, have co-sponsored legislation that would limit the sale
or transfer of sensitive personal information. It would restrict the use of Social Security numbers.
I certainly applaud all these
efforts. But they are just that
— efforts. Until Congress sees
fit to pass tough laws outlawing the collection of our Social
Security numbers, at the very
least, I plan on becoming as
obnoxious as I can about protecting my data. You want my
personal financial informa-

tion? Well, you better have a
good reason to ask for it.
For instance, I recently contracted to have an alarm system installed in my home. As I
was filling out the sales agreement, I noticed a request for
my Social Security number. I
refused to divulge the information. The salesman said it
was a requirement. He said I
had to give it to him.
I unequivocally refused to
divulge my number. A manager of the company called. He
explained that the company
needed it to pull my credit
score because we were signing
up for a three-year monitoring
service. He said it had been its
experience that people with
low credit scores often break
the three-year contract.
Even if that was the case, I
was appalled at the lack of security about my data from this
security company. By my
rough estimate, from the time
the salesman took my service
agreement to his office, my data could have been exposed to
at least half a dozen of the employees. In several of the recent data breaches, it was employees who were doing the
pilfering.

I was prepared to leave my
home unprotected for the time
being in the name of protecting my personal data.
Ah, but here’s where it pays
to be persistently arrogant
about protecting your data.
The manager came up with
a way to get my Social Security
number without me giving it to
him or anyone else at the company. In a three-way conference call, he phoned the credit bureau and when the automatic system asked for the
customer’s Social Security
number, I punched it in. All he
heard on his end was the
beeping sound. In a few seconds he got my credit score
without having to know my Social Security number.
So folks, it’s up to us. We
have to become our own data
protectors. You may not win
the battle all the time, but if
you’re fierce enough you can
reduce the number of companies that have to have your information.
■ Contact Michelle Singletary,
business columnist with the Washington
Post Writers Group, at
singletarym@washpost.com or write to
her c/o The Washington Post, 1150 15th
St., N.W., Washington, D.C. 20071.
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Newsmakers
From our news staff

Harlan W. Lavin has been
named vice president and
portfolio manager for the National Penn Investors Trust
Co. of National Penn Bancshares Inc., Boyertown.
In his new position, Lavin
will be responsible for providing clients with various investment management services.
A resident of Birdsboro,
Lavin was portfolio manager
with the Evergreen Private
Asset Management Group of
Wachovia Bank.
Lavin received a bachelor’s
degree from the University of
Pittsburgh, and his master’s
degree from St. Joseph’s University, Philadelphia.
Richard A. Corroon has
been named vice president
and trust officer at National
Penn Investors Trust Co.
In his new position, Corroon will be responsible for
providing clients with trust
and investment services.
A resident of Lower Heidelberg Township, Corroon
served in the same capacity
at M&T Bank.
Corroon received a bachelor’s degree from Roanoke
College, Va., and serves on
the board of Berks Community Television.
●

●

●

Christine L. Williams has
been named western region
mortgage banker with
Susquehanna Patriot Bank,
Pottstown.
In her new position,
Williams will be responsible
for the creation of residential
first-mortgage loans and development of business relationships with area clientele.
A resident of Reiffton,
Williams was a Realtor with
Berkshire Network GMAC,
Exeter Township.
Williams attended Reading
Area Community College and
received her real estate license from Berks Real Estate
Institute.
●

●

●

Bruce D. Herman has been
promoted to national sales
manager of branded automobile batteries at East Penn
Manufacturing Co. Inc., near
Lyons.
In his new position, Herman will oversee operations
for the Northeast region of
East Penn, and head national
account sales for company
distribution.
A resident of Topton, Herman was sales manager.
Herman received a degree
in business management
from Kutztown University.
Doug L. Kubinak has been
promoted to director of salesbranded automotive batteries
for East Penn.
In his new position, Kubi-

Newsmakers
form policy
Every Sunday, the
Reading Eagle publishes
Newsmaker items and
photos of Berks and
Schuylkill county residents and former residents who have been
promoted to management positions in which
they supervise staff.
Do not send a
press release about
the promotion.
Follow this procedure:
A Newsmaker form
has been added to the
Reading Eagle Web site,
www.readingeagle.com.
All Newsmaker items
must be filled out on
our forms, either downloaded and submitted
or e-mailed to us. Write
to business@reading
eagle.com.
To access, go to our
Web site, click on “Business” under sections
and click on the Newsmaker form. Indicate on
the form whether a photo will be submitted.
A recent photo can
be sent by e-mail; by
mail to Reading Eagle,
P.O. Box 582, Reading,
Pa. 19603-0582; or by
delivery at Reading Eagle, 340 Court St.,
Reading, Pa. 19601. A
photo can be scheduled, for newspaper
use, free of charge, by
contacting the business
editor, Karen L. Miller,
at 610-371-5049.
Please include all of
the information listed on
the form, particularly
the exact municipality
where you live and
work, not a postal address. Exact street addresses will not be published, but they are required to allow us to
print the information accurately. This is a free
public service.

nak will oversee branch and
subsidiary operations, as well
as branded automotive-battery sales and various national accounts.
A resident of Sinking
Spring, Kubinak was sales
manager of private-brand automotive batteries.
Kubinak received a degree
in business management from
Shippensburg University.

The son of Lottie Olsen,
Wernersville, and the late Harry Olsen, a Reading School District custodian, he grew up in a
typical Reading working-class
family. But by the time he was
in junior high school at Southwest, teachers began to notice
his uncommon aptitude for
drafting and the arts.
“I went through the entire
mechanical drafting program
in high school in three or four
months,” he recalled. “My
teacher said, ‘I don’t know what
else to give you.’”
He also recalled soaking up
the glories of New York City’s
architecture with his uncle Ingvald Johnsen, who was the private chauffeur for the David
Rockefeller family.
“The idea of designing houses became pretty fascinating,”
he said.
Following studies at Penn
State University and at the
Pratt Institute, New York, and
service in the U.S. Navy and the
Navy Reserves, Olsen returned
to his hometown to work for a
succession of firms including
Muhlenberg Greene Architects, Boyd C. Wagner Inc. and
Ulshafer Associates Inc.
He also gained invaluable
experience in the public sector
working as Reading’s economic-development director under
Mayor Joseph Kuzminski and
in the nonprofit world at the
Caron Foundation.
Then in 1993, he finally
grabbed the brass ring.
He was sitting on an old
swing set outside Ulshafer Associates, which had its headquarters in a former school
building in Gouglersville, with
Michel B. deTurck, talking
about the future and what they
wanted to achieve in their lives.
Thus was Olsen/deTurck
founded.
Olsen said the company’s
philosophy of providing service
after the sale has driven its
growth.
“We’re always mindful of
schedule and budget,” said
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An unnamed building at Caron Foundation, South Heidelberg Township.

Olsen’s ultimate renovation
From our news staff

Of all the projects Lee Olsen has tackled over the
decades of his career, the one that means the most
to him might be termed a renovation: rebuilding his
life after alcoholism.
“I celebrated my 21st year of sobriety last Christmas,” Olsen said. “I am in recovery. Every day I’m
grateful to be alive.”
There was no big, dramatic turning point, he said;
just the realization in Christmas of 1983 that he wanted to be sober more than he wanted to drink.
“There’s an expression in Alcoholics Anonymous: I
was sick and tired of being sick and tired,” he said.
“The hardest part was admitting I was an alcoholic.
The rest was actually pretty easy.”
After admitting himself to Reading Hospital for
detoxification, he went through the program at Chit
Chat West, part of the Caron Foundation, South Heidelberg Township.
Subsequently, Olsen served as director of facilities

Olsen, the firm’s president and
CEO. “We listen. We pay attention. And we don’t try to force
anything on anybody. I may not
agree with you, and if I don’t,
I’ll tell you why. Customers respect that, and we get repeat

Lee C. Olsen
Title: President and CEO,
Olsen/deTurck Architects, Bern
Township
Age: 62
Residence: Reading
Education: Reading High School,
graduating in 1961; attended
Penn State University, 1961-65,
and the Pratt Institute, New
York, 1969-71
Resume: Harrison and
Abramovitz, New York, 196971; U.S. Navy Reserves, 196567 and 1969-71; U.S. Navy,
1967-69; Muhlenberg Greene
Architects, 1972-78; executive
director, Downtown Association
of Reading Endeavors, 197879; Everett, Busch and Martin,
1979; Boyd Wagner, 19801987; The Caron Foundation,
1987-90; Ulshafer Associates
Inc., 1990-93; founds Olsen/deTurck Architects with Michel B.
deTurck, Larry Smith and Scott

Weber, 1993
Board service: Serves on boards
of Riverfront Development
Corp., Berks Community Television, Friends of the Reading
Public Museum, Our City Reading
Projects: Expansion/renovation of
Holy Name High School; Police
Athletic League Performing Arts
Center; renovation/expansion of
Baldwin Hardware; student center and dormitories at Alvernia
College; Precision Medical Products, Denver; planning, new facilities and renovations at the
Caron Foundation, South Heidelberg Township.
In the works: Sovereign Plaza;
the Goggle Works; Lancaster
Labs, Leola; addition to Womelsdorf Community Library; addition to St. Gabriel’s Episcopal
Church, Amity Township; Gordon Hoodak Stadium

for the foundation for three years and served on its
board for seven years.
After his board service, he also designed Caron’s
facilities master plan, pro bono.
“We’ve had a lot of kudos for the work being done
there,” he said.
He said his plan was approved by Catherine
Caron, widow of founder Richard Caron, just prior to
her death in 1987.
“She was in her hospital bed, but had me go
through every page of the plan,” he said. “Then she
took my hand and thanked me. I left that room and
cried. I was so humbled by that.”
The foundation responded to his dedication by giving him its outstanding alumni award in May 2000.
Olsen continues to serve the foundation by sharing his story of recovery.
“As I’ve gotten older and more comfortable in my
own skin, I’ve been able to share my story,” Olsen
said. “It’s important for people to hear that.”

business from that.”
That includes his gratis, probono work for Our City Reading
and other clients. And typically, he views it not as his gift to
those clients, but as their gift to
him.

“I’m not rich — all I have is
time and talent,” Olsen said.
“This is very rewarding for
me.”
■ Contact reporter Tony Lucia at 610371-5046 or tlucia@readingeagle.com.

